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Overview of Social Media Marketing

Considerations

Platforms

Content

Various Tips

Resources & Questions
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AGENDA
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Creating a social media account is 
equivalent to creating an identity.
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Benefits
• Builds brand awareness
• Drives web traffic
• Connect with, understand your 
audience
• Fosters community, education
• Establishes organization, program 
or lab as an authority
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SOCIAL MEDIA CONSIDERATIONS
Risks
• Requires time and consistency
• Communicating directly to public
• Misrepresenting the university
• Entering a crowded space
• Negative feedback, discussions
• Legal issues
• Hacking
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• Social media in higher education is a unique challenge

• Defining short- and long-term goals

• Is there another similar social media account on campus?

• Account access and roles

• Content sources 

• Posting frequency and platforms

COLLEGE OF ARTS AND SCIENCES

DO YOU NEED AN ACCOUNT?
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PLATFORMS
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Instagram
• Showcasing visual 

areas of interest
• Highest student 

engagement
• All mobile

Twitter
• Easy updates/sharing
• Highest community 

engagement
• Noisiest platform

Facebook
• Most users of any 

platform
• Versatile
• Frequent changes

COLLEGE OF ARTS AND SCIENCES
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Facebook
• Minimum

2x per week
• Maximum

3x daily
• Sweet Spot

1-2x daily on weekdays
Occasional weekends

Twitter
• Minimum

2-3x per week
• Maximum

3-4x daily
• Sweet Spot

1-3x daily on weekdays
Occasional weekends
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Instagram
• Minimum

1x per week
• Maximum

2-3x daily
• Sweet Spot

3-5x per week

POSTING FREQUENCIES
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CONTENT
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Website as Framework 
• Translate web content into engaging, digestible social content.

Curate 
• Share content from other relevant sources at the university and beyond.

Tap into university themes/events
• #BuckeyeLove, #BuckeyeForLife, #OSUgrad, #ASCintheField

Recycle 
• Refresh and reuse content (new copy, new images or new angle).

Take Pictures!
• Share pictures of campus and faculty/students in action. 

COLLEGE OF ARTS AND SCIENCES

WHAT TO SHARE
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GOLDEN RULE
Can someone with no 
relation to your 
research, academic 
program — or even Ohio 
State — understand the 
gist of your message?

COLLEGE OF ARTS AND SCIENCES
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• Clearly identify your unit or 
group’s relationship to Ohio State

• Link to your unit’s website in the 
account bio

COLLEGE OF ARTS AND SCIENCES

PROFILE TIPS
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• Brand.osu.edu
• Brand.osu.edu/social-media

o Guidelines for social graphics
o Avatar templates/examples

When in doubt…
o Contact ASC Marketing and Communications at 

asccomm@osu.edu!

We’ll help you find an answer for any brand-related questions.
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BRANDING RESOURCES
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Photo Ratios
• Twitter: 16x9
• Instagram: 1x1

Shorten Links
• Shorten hyperlinks using go.osu.edu when sharing on Twitter (can 

delete http://)

Avoid Hashtag Fever
Put a period before tweets starting with ‘@’  

Follow Ohio State accounts, colleagues and related organizations
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VARIOUS TIPS

http:///
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Image dimensions: go.osu.edu/SocMedPics

Preview Twitter cards: cards-dev.twitter.com/validator

Campus pictures: universitymarketing.osu.edu/photo-gallery

Ohio State style guide: apstylebook.com/osu

List of ASC social media accounts: go.osu.edu/ASCsocialdirectory
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OTHER RESOURCES
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Contact blough.24@osu.edu or asccomm@osu.edu with questions or comments. 
Thank You!
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